El pnb MetLife

Headline: MetLife Outshines Industry Benchmarks On Key Indicators
Date: August 2010
Links: News Insurances/The Financial Express/MSN/Yahoo
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MetLife persistency
ratio highest at 84%

NEW DELHI: Private sector insurer MetLife on
said it has been able to retain 84%
of its customers in April-June quarter against
the industry average of 70%. The private
sector, taken together, has an average
persistency ratio (APR) of 68% and while the
industry as a whole, comprising LIC, has APR
of 70%. Persistency ratio is one the k
determinants of the financdial health of the life
insurance player, which is a result of increasi
faith that customers have in MetLife bmndaﬁ
products, the company said in a statement.
MetLife has also recorded the ticket size of Rs
27,000 in new business prr..mjmn during April-

June quarter. which is high
average of private players atRs 21 m the
indmtl.‘yaw&mge of Rs 20 ,000.
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http://www.news-insurances.com/
http://in.yahoo.com/
http://www.financialexpress.com/
http://in.msn.com/
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