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Insurance goes digital

With the Covid-19 pandemic having upended traditional ways of functioning, insurers are

going the extra mile to adopt paperless processes, writes Subrata Panda

he insurance industry has
always depended on “touch”
to engender trust among its

customers. But the Covid-19
‘pandemic, and the new norm of social
distancing, has hugely altered the way it
functions, prompting insurers to make
the leap from manual, paper-bound
processesto digital-based selling.

‘The industry had already embraced
a varlety of new technologies to
enhance customer experience, tapinto
‘new customer bases and reduce costs.
But the push to go completely digital
came from the stringent lockdown
imposed in March to contain the spread
ofthe coronavirus, which disrupted tra-
ditional distribution channels.

‘General insurer ICICI Lombard, for
instance, was wasalready using digital
platforms for most o its sales partners,
including distribution tie-ups, agents,
brokers for policies and other transac-
tions, as well as for claim settlement.
‘The lockdown only accelerated the
adoption of some of these platforms.

“During the lockdown, we printed
almost no paper. We were only sending
electronic versions of policy documents
through mediums such as email and
‘WhatsApp,” says Girish Nayak, chief,
service, operations and technology, at
ICICI Lombard. “Weareleveraging tech-
‘nologies such as natural language pro-
cessingand robotic process automation
for quick policy issuance and servicing,
and antificial intelligence and machine
leaming forclaimsand policyservicing "

ICICI Lombard says almost 90 per
cent of its policy issuance for certain
products aimed at small and medium
enterprises is made through an auto-
‘mated platform. The company has pro-
vided customers withan insurance app,
which makes it easier for themtotrans-
act. Thelr queries are addressedthrough
achatbot which s part of the app.

“We have also provided consumers
with an option of having a two-way
video chat at the time of claims. This
helps us service claims faster,”
Nayak adds.

AL ICICI Lombard's sister concern,
ICICI Prudential Life Insurance, some
98 per cent of new business was logzed
online and 92.5 per cent of all transac-
tions were done digitally, between April
and June 2020, “Digital enablers like

‘WhatsApp, Chatbot LiGo, Mobile App
and the website have ensured uninter-
rupted service delivery, and claimants
can use them to raise claims,” says
‘Ashish Rao,chief, customer experience
and operations. The company also
‘makes most payments electronically.

Another life Insurer, PNE MetLife,
launched a “co-browsing” facility to
better educate customers about its
products, since insurance sales require
ahigh level of interaction between cus-
tomers and salespersons. A prospec-
tivecustomer and a sales agent can log
intothe same web platform and speak
to each other over video conferencing
and screen-sharing.

‘Toacquirecustomers, It s important
forinsurers o pitch productsthat match
the customer's financial goals. To this
end, MaxLife Insurance takesthe help of
thesocial dataof prospective customers,
whichisavailableon various platforms,

“We use smart algorithms and
‘machine learning to segment our cus-
tomers, and artficial intelligence mod-
els on right risk selection and pricing”
says Suhall Ghal, executive vice-presi-
dent & head of information technology
atMax Life Insurance.

“Wealso undertake real-time inte-
gration with bancassurance partners,
customer relationship management
and industry databases to deduce
‘more about the customers. This helps
us cut journey times for new customer
onboarding to less than 10 minutes,
with minimal documentation.”

Another major challenge before
insurers during the pandenic has been
to carry out medical tests of customers,
as most are reluctant to visit diagnostic
centres. Aditya BirlaSun Life Insurance
therefore usestele-medicalsto conduct
medical check-ups wherever possible.

“A visit o a diagnostic centre is
amranged only in cases where medical
tests are absolutely required,” says
Kamlesh Rao, managing director and
chief executive officer, Aditya Birla Sun
Life Insurance.

ICICI Lombard on its part uses a
‘medical underwriting bot that asks cus-
tomers health-related questions through
an interactive voice system and, based
on the responses, applies the under-
writing lens tosegment them. This helps
decide which customers are safe from

VHAT DIGITISATION IS BEING USED FOR

Key technologies used: Cloud, Big | usingautomated software

Data & analytics, artificialintelligence,
Internet ofThings, machine lear

Customer acquisition:Virtual
platforms powered by chatbats,
co-browsingwith dients remotely,
with real-timevoice andvideo
support. Information provided

Faster conversion: Socil profilesof
prospective customers compiled; Al
and MLare used topitch the right
producttothem to cose deals faster

Health checks: Al-poweredvoice-
enabled B0Ts help collect ealth data
from prospective lents, and identify

through barcodings policies enerated | heaith iks; tele-consultation for

those at higher isk

Claim settlement: Al-powered
chatbotsand appsare used inraising
daimsand settiingthem faster, based
onquicker access o digital data

Fraud management: Enhanced
forensic capabilitiesto analyse data
helps detedt, predict and prevent
fraud; predictive analytics used in
collectingdata and understanding
customer behaviour.

risk and can be directly issued a policy,
‘and which need to be evaluated further
‘byamedical professional.

In most cases, the medical evalua-
tion s done by a doctor over the phone.
“This processhas, in many cases, elim-
inated the need for medical tests to be
done by prospective customers,” says
Nayak of ICICI Lombard.

Even though the lockdowns have
now been lifted, most Insurers plan to
stick with digital selling platforms.
Earlier, they used digital platforms to
engage with only those customers who

cametothem online; now; they interact
with even offline customers digitally to
‘minimise travel and ensure faster cus-
tomer onboarding.

“Afterthe unlocking, we opened our
branches as per government norms.
"However, we were conscious that peaple
are wary oftouching documents. Which
is why we try to provide them with a
touchlessuserinterface,”says KV Dipu,
head, operations and customer service,
at Bajaj Allianz General Insurance.

‘The company also provides voice-
based services by integrating its chat-

bot with Alexa and Google Assistant.
Moreover, it has deployed barcodes.
Customers merelyneed to scan the bar-
codes, and thelr requests — policy
issuance, refund processing or claim
fling — get fulflled.

“Digitisation has beena great it with
our customers. Digital adoption has
been significantly ramped up to 80 per
cent, while grievances have fallen by
90 per cent. We were abletosell close to
3 million policies and settle around
15 million claims digitally during the
lockdown period.” Dipu add.
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1. Which Life Insurance Company was re-
named as Exide Life Insurance Co. Ltd in
2014 after Exide Industries acquired 100 per
cent of the equity capital of the company?
@) IDBI Federal Life Insurance Co. Ltd.

b) ING Vysya Life Insurance Co. Ltd.

¢) Sahara India Life Insurance Co. Ltd.

d) PNB MetLife India Insurance Co. Ltd.

2.1n2013, DLF exited from the life insurance
business by selling its stake in DLF Pramer-
ica Life Insurance for an estimated Rs 300
crore. What is the DLF Pramerica Life Insur-
ance known as now?

a) Mitsui Sumitomo Life Insurance Company
b) Pramerica Life Insurance Company

¢) Future Generali India Life Insurance Company
d) DHFL Pramerica Life Insurance Company

3. In 2015, Religare Enterprises (Ranbaxy
Group) exited which amongst insurance
companies by selling its entire stake to Ben-
nett Coleman & Company (Times Group)
which led to the rebranding of the company?
a) Aegon Life Insurance Company Co. Ltd.
b) Star Union Dai-lchi Life Insurance Co. Ltd.
c) IndiaFirst Life Insurance Co. Ltd.

d) Edelweiss Tokio Life Insurance Co. Ltd.

4. Larsen & Toubro has exited the general
and health insurance space by selling its en-
tire stake in L&T General Insurance. Which
of the below acquired L&T General Insurance
for Rs 551 crore and merged with its existing
insurance brand.

a) ICICI Lombard General Insurance
Company Ltd.

b) IFFCO Tokio General Insurance Company Ltd.
) HDFC ERGO General Insurance Company Ltd.
d) Tata AIG General Insurance Company Ltd.

5. In 2020, Paytm entered the general insur-
ance business. Which insurance company
did Paytm acquire for Rs 568 crore?

a) Kotak Mahindra General Insurance
Company Limited

b) Raheja QBE General Insurance Company
Limited

) Liberty General Insurance Company Limited
d) Reliance General Insurance Company Ltd

6. Which Life Insurance company had to
rechristen its brand following the exit of
American International Group from the JV
with the Hong Kong-based insurer partner?
) Tata AlG Life Insurance

b) Max New York Life Insurance Co. Ltd.

@ HANSBIZ QUIZ

Theme: ‘Consolidation of Insurance Companies’

) Canara HSBC Oriental Bank of Commerce|
Life Insurance Co Ltd.
d) Aviva Life Insurance Co. India Ltd.

7. Health insurance sector in India is growing|
at 26 per cent CAGR due to high medical in-|
flation with disease burden witnessing a|
steady rise in the country. In 2019, HDFC|
ERGO bought which health insurance com-|
pany for Rs 1,347 crore to become India’s|
second-largest standalone private health in-
surance company with a gross written pre-|
mium of Rs 12,000 crore?

a) Star Health and Allied Insurance Company Ltd.,
b) Apollo Munich Health Insurance Company Ltd.,
) Religare Health Insurance Company Ltd.
d) Max Bupa Health Insurance Company Ltd.|

8. Which healthcare chain has bought out|
the stake from TTK Group from ‘Cigna TTK|
Health Insurance company' in 2019, and
what is the health insurance company|
known as now after TTK's exit?

a) Indraprastha Cigna Health Insurance|
Company Ltd.

b) Cigna Narayana Hrudayalaya Health In-|
surance Company Ltd.

¢) ManipalCigna Health Insurance Company Ltd.
d) KIMS Cigna Health Insurance Company Ltd.,

9. Which health insurance company's name|
has been changed to ‘Care Health Insurance|
Ltd" in August 2020, after the acquisition of|
72 per cent stake in the company by private|
equity fund, Kedaara Capital?

a) Royal Sundaram  b) Bajaj Allianz

¢) Cholamandalam  d) Religare

10. Liberty Videocon General Insurance, a joint|
venture between Liberty Mutual and Videocon|
Group, was rechristened as 'Liberty General In-|
surance Co Ltd" in March 2018, after the cash-
strapped Videocon Industries exited the busi-
ness. Which of the below bought the stake from)
Videocon which is fighting a bankruptcy case|
at the NCLT?

a) Axis Bank

b) India Bulls and Policybazaar.com

©) Yes Bank d) DP Jindal and Enam Securities|

The Hans Biz Quiz has been compiled by Sunil Dhavala, CEO,
The Third Umpire Media. He had held senior management roles
at Bertelsmann, NGC, Fox Broadcasting, Star TV and others.
He is an alumnus of Indian Institute of Foreign Trade
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Life insurance term plan premiu |

Male: 30 Years, Sum Insured- €1 crore, Cover upto- 70 Years

Aditya Birla Capital Life Shield Plan 80 12,998
Aegon Life iTerm Insurance Plan 100 9,114
Bajaj Allianz Smart Protect Goal 85 10911
Bharti AXA Premier Protect Plan 75 11092%*
Canara HSBC OBC Life iSelect+ Term Plan 99 9,284
Exide Life Insurance Smart Term Plan 75 12411%
Future Generali Flexi Online Term Plan 75 9,427
HDFC Life Click2Protect Plus 85 12,601
ICICI Prudential iProtect Smart 99 17190
India First Life e-Term Plan 80 8,260
Kotak Life Insurance Kotak e-Term Plan 75 9,558
Max Life insurance Smart Term Plan Plus 80 11,800
PNB Met Life Mera Term Plan 99 10,148
Reliance Nippon Life Digi Term 80 11,012
SBl Life eShield 80 15,070
TATA AIA Life Maha Raksha Supreme 100 12,980

“Exide coverage upto 60 years for age 30 years ““Bharti AXA coverage Upto 65 years for age 30 years
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Buy Corona Kavach as an add-on with regular term
plan for overall protection

> Essentialy term insurance s ther © G0 yourcependants fnsnais rotection f o4 dis withinthe plcy erm, usualy 55 3
Iump sum or staggered payout depending upon you specific needs and requirements.
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uthored by Santosh Agarwal

Epidemics like coronavirus show that alof it can be relatively quickly put at risk and it s

‘CNBCTV18.COM important t0 stay protected in every manner. While you may take ol required precautionary measures

CONTRIBUTOR
ecNsCTVIaLie

H
H

10 stay protected and healthy,what is more, important here is t understand how you can secure your
Iife against such serious epidemics. People from all backgrounds and age groups have now become
sensitive about their lfe and health. With this growing awareness, Indiz has seen 3 spike n investment
i the insurance industry.

‘Secure Your Life with Term Life Insurance Plan

God forbid, i case you get infected due to any such deadly virus, while your health insurance cover
will only provide you coverage for the hospitalization expenses, ever wondered what would be the
scenario if you would lose your lfe due to the sevrity of the epidemic. It s important to secure your
Iife by not only buying an adequate health insurance policy but even term insurance that protects your
loved ones in case of your untimely death due to any such irus.

Fortunately term insurance products are gaining traction over the ast few months as households are
being proactive sbout finencial planning due to heightened anxieties around unemployment and the
untimely death of the family breadwinner in the time of the COVID-19 crisis. No doubt,epidemics like
coronavirus are 2 good reminder to check f we have secured our lves with a term plan with an
adequate sum assured. Term insurance is one o the most basic e insurance plans available in the
marke these days.

Moreover, the number of patients infected with coronavirus infection i increasing every day and you
never know when you 100 may become a victim. A term insurance cover is basically a no-fill plan that
offers the highest ife coverage at most affordsble prices. Essentially term insurance is there o give.
‘your dependants financia protection f you die within the policy term, usually 35 a lump sum or
staggered payout depending upon your specfic needs and requirements.
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Bundie Your Term Cover with Corona Kavach

India's most sought-sfrer insurance market place, PolicyBazar com has tied-up with few prominent
insurers o sell snortterm Corona Kavach policy 1o cover COVID-19 relsted health expenses. The
company has for now tied up with Max Life, HDFC, Tata AlA and PNB MetLife as part of socil
commitment o indemify the unprecedented expenses of the common man.

With the objective of providing insurance cover for individuals for COVID-19 pandermic related health
expenses, PolicyBszaar in association with the tieg-up insurance companies has launched the Corona.
Kavach Policies at a very competiive premium structure, starting with as low as R 1,956 for a 5 akh
sum insured policy with a tenure of 3.5 months.

VAmong the key features of the polcy re - puchese on indiidual and familyfloate basis, minimum
sum insured of Rs 50,000 1 @ maximum of Rs 5 lakh, no capping on room e, and home care
restment up 10 15 doys. Tne policy which willbe available for @ maximum perod of and helf months
(01285 days), vill lso cover Ayush testment up to 100 prcent of the sum assured and coverage of
co-morbid conditons.

Within a few days of introduction, over 20 percent of the people buying term insurance from
PolicyBazaar are even investing in Corona Kavach plan for a single payment mode. During these tough
imes of COVID-19 crises, 2 combination of Term plan and Corons Kavach prormise complete peace of
ming as both your health and lfe 3= protected against extreme circumstances.

While Corona Kavach villtake care of the entie cost of treatment in case you are nfected with the
novel coronavirus, your term plan willfinencially take care of your dependents in your sudden demise.
due to the epidemic or any other reason. For a 35year-old individuel, a combination of term plan and
Corona Kavach policy can be bought for a premium as low a5 Rs. 1684 per month

‘Santosh Agarwal is CBO-Life Insurance, Policybazzar.com. Views are personal
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India Inc looks to raise more
than Rs 50,000 crore from IPOs
in FY21

At least 50 companies are in the process to tap the primary market to raise approximately R
51,515 crore equity capita! in FY 2020-21 with benchmark indices up by 50% since March

Topics.
1POs | India Inc | inital public offerings

18NS | NewDeli
Lasc Updacad a Seprember 18, 2020 0647 ST
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Investors lose Rs 1422 trn
wealth as markets drop.
3,935 pis on Monday

Hotel chains in India do
<helr bit to fight coronavirus
pandemic

Amidst the gloom and
doom, the marker's
exuberance is confounding

Market Ahead, May 28: Top.
factors that could guide:
markets today

Overseas investors once
again step up selling as
stimulus disappoints
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Eopenset i o e ke
Sioyhome Stoy ey

At least 80 companies are in the process to tap the
primary market to raise approximately Rs 51,515
crore equity capital in FY 2020-21 with benchmark
indices up by 50 per cent since March and IPO listings
getting strong demand from the public,

India Inc is rushing for the primary market by way of
initial public offerings (IPOs). Interestingly, the rush for
1POS comes at a fime when the GDP growth s badly
hit, economic activity s muted but on the flip side
capital markess are going scrong.

According to data made available by Geoit Financial
Services, as many a5 80 firms have approached the
regulator Securites and Exchange Board of India
(5e0) 0 get the necessary approvals for wpping the
primery market through the rest of the current fiscal.

Together, these firms are planning to raise equity
capital aggregaing to Rs 51,515 crore from the
primary markes, the brokerage said.

“The year 2018 has been the worst year from a
primary market perspective as IPO offerings tumbled
<02 four year low - R 12,600 crore raised by16
companies - due to economic slowdown and elevated
global trade tensions. However, a trend reversal is
happening with the benchmark indices witnessing a
sharp run up in recent months led by improved

market sentiments on the back of gradual opening up of the economy since June. Around
Rs 40,000 crore to Rs 55,000 crore is expected to be raised through the IPO route in the
near future. POs are expected to be on track from H2FY20 onwards led by a robust

pipeline going by DRHPs filed with Se

Services.

aidl Vinod Nair, Head - Research, Geojt Financial
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"Market sentiments have certainly improved in recent months as reflected in the
performance of benchmark index Sensex which gained over 50 per cent from its March
lows. Besides, investors'incerest in primary market has increased in recent times afcer
strong listings of recent [P0, Further, two more IPOs launched recently received a good
‘amount of subscription from retail invescors. Moreover, the upcoming IPOs are well known
names in their respective verticals and have healthy ongoing business and decent future
growth prospects, Thus we do believe that primary market would continue to gain atention
from investors of all class in the future,” said Ajit Mishra, Vice President - Research, Religare
Broking.

Out of the 13 new listings on the stock exchanges so far this year, 10 made stellar debut
and are now trading well above their issue and listing prices implying a posicive market.
environment for [POs from well managed companies. Also the rush to make equiy capital
s considered s a healthy sign since leverage is considered as a bad business proposition
for non-financial corporate.

According to the data by Geoji Financial Services, some of the companies coming up with
1POs include UTI Asset Management, ESAF Small Finance, Burger King, Kalyan Jewellers,
CAMS, Angel Broking, MilkBaskes, Grofers, Studds Accessories, Lodha Developers, Aakash
Education, Mrs Bector's Food Specialicies, Senco Gold, Flair Writing, Anand Rathi Wealth
Management, Penna Cements, Barbeque Nation, NSE, Lice Bice Foods, National Insurance
Company, Indian Railways Finance Corporation, Indian Renewables Energy Development.
‘Agency, Mazagaon Dock, Bajaj Energy, JSW Cements, Emarmi Cements, PNB Metlife, HDB
Financial Services, Apeejay Surrendra Park Hotels, Gland Pharma, NCDEX, TCIL, Hindujz
Leyland Finance among others.

(Sanjeev Sharma can be reached at sanjeev.s@ians.in)

-IANS.
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INTELLIGENT VIRTUAL AGENTS ACCELERATE
WORKFLOW AMONG CORPORATES

COGN IPUTING LATEST
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IVA is expected to grow at an annual growth rate
of 70% in 2022

Intelligent Virtual Agents (VA) are slowly replacing humans. This rend is highiy being adopted in the US and
APAC region. VA s staring to bloom in India as well with ts part as an automated version of cuscomer service:
representatives.

What s Intelli

ent Virtual Agent (IVA)?

a0 Inceligent Virtual Agent (IVA) s an Artifical Inteligence (Al) system that emulates human interaction
0 perform particular tasks, especilly customer service. Virtual ssistance s seeing high embrace in the tech
Sector due to it deep neural neswork, machine learning and other Al advanced technologies. The syscem
functions on three key elements- capacity for learning, reasoning and understanding.

VA has & conversational abilty similar to human interaction, using speech and thus responds to the specific
intent of the customer. When a person Vsits a website and a chatbox pops up in the side asking for how it
could help you s a chatbot that is powered by Al to address simple rotine queries. Chatbots are already
esigred with answers whereas IVA responds to the basic customer queries by underscanding the language
and speech. Adopting an integrated and collaborative approach to using IVA helps srike a balance between
automating gy repetitve and routine tasks using Al chatbots and managing more complex and sensitive.
customer ssues via human agents.

Some companies that use IVA for customer service approach:

+KnUshi, an app created by IT Madras incubated Uniphore, an VR company for PNB Metife. KhUsni being
India's fist customer service app powered by Al and conversation recogrition capabties provides s
insurance cuscomers with instant human.- ke interaction assistance.

« Uniphore provides an automation platform where digial agents take over transactional conversations from
humans, coach agents during calls and accurately predict language, emotions and intent

Areport suggests that the globl VA market size was valued at US § 2,166 million in 2019 and i i antcipated
0 grow at 2 CAGR of over 33% during the forecast period of 2020-2025. The global key players of the IVA
market are Apple, Microsoft Corporation, Alphabe, Nuance Communications, Samsung Electrorics, Amazon,
Baidy, Inernational Business Machines (IBM) corporation, Inbenta Technologies, tc.
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However, due to the Covid-19 pandemic and the fall of business and economy, 2020 is not a very enthusiastic
Year for the growth of IVA. The year has plummeted the demand. But a Scong annual growth of 70% is
‘expected through 2022.

‘Companies in today's developing sectors are at  spotight to Improve the efficiency and qualiy of customer
‘experience by looking beyond the basic IVAs and their dependence on poorly equipped human agents. That.
Goesrit make Al a perfect source for function incorporat. It the mixture of the human brain and Al
technologjes like the virtual agent that brings a remarkable outcome by providing rea-time solutions to
customers

Impacts of using IVA in organizations
- Reduce customers call hold time

Customers are more into service than the accual provsion of facities by any companies. Al they want is rapid
response whenever they approach the service agent. Messaging apps are there to help 24x7. But stil, what
they ook for s different.

Henceforth, customers are not ready to wait for  longer time when their Interaction is put on hold. Agents can
become maxed out responding to a fiux of nbound requesTs, requiring incoming customer calls o chats to be:
placed in 2 queue. When the queue grows, the waiting time t0o grows o make customers abandon the
Service. This purely indicates frustration, poor experience and potentiallos: business. Canada Revenue
‘Agency revesled that wait imes increased from an average of 2 minutes to 15 minutes in the past four years.

o cope with the ising troubles in customer service IVA could be deployed. IVA does not make any assurance
that i could deal with allthe problems and sort customers queries. BUE t might give its best in reducing the
esk jobs of employees.

« Fix accuracy and consistency Issues
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Even after 3 customer gets through to an agent after tackling all the redirections and holds time, it s unlikely
that they get an accurate answer for their questions. A prediction shows that 40% of answers given by
‘employees to customers were either wrong or incomplete. This impact the general workflow of customer

Itis cffcult for agents t train and support to consistent and accurate responses. But Al can do it easily. Al
bots support the agents throughout a customer engagement regardless of thelr communication channel,
understanding the customer's intent and providing the correct responses within the cht.

Use of both virual agents and chatbors bring a chance of routine work and response to the company. Virual
agents attend the reques:s and automate underlying workflows whle chatbats reply to mOre complex ssues.
s collaboration fixes a ot of chaofic issues in the working environment.

« Help agents focus on productivity

s constantly mentioned by tech giants, Al and s inventions are not replacing humans. They are providing
people with a beter space to work by taking up physical labor. This could lezd to humans utiizing their time.
on more revenue making sectors

The same goes for IVA and customer service agents. When IVA and chatbots are filing the gap of an agent,
helshe can function on a more crucialjob and develop the company. The agents performance wil also
improve when they are less pressured due to surplus ob.

I the fine of adopting IVA quickly, banking, finanial senvices and insurance (BFSI) seem to be standing irst
followed by healthcare, pharma, hospitaly, travel and recal sectors. I VA s successfully deployed at all the
Spaces, fwill result n a high profi of working hours and labour of employees. IVA could become a technology
breakehrough of the decade If the adopion continues.
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India Inc to raise more than Rs 50,000 crore

from IPOs
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At least 80 companies are in the process to tap the primary
market to raise approximately Rs 51,515 crore equity capital in FY
2020-21 with benchmark indices up by 50 per cent since March
and IPO listings getting strong demand from the public.

India Inc is rushing for the primary market by way of initial public
offerings (IPOs). Interestingly, the rush for IPOs comes at a time
when the GDP growth is badly hit, economic activity is muted
but on the flip side capital markets are going strong.

ALSO READ
Upcoming IPOs 2020: Happiest

Minds Technologies, Route
Mobile, among others

GONG

PUBL

According to data made available by Geojit Financial Services, as
many as 80 firms have approached the regulator Securities and
Exchange Board of India (Sebi) to get the necessary approvals for
tapping the primary market through the rest of the current
fiscal.
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Together, these firms are planning to raise equity capital
aggregating to Rs 51515 crore from the primary market, the
brokerage said.

“The year 2019 has been the worst year from a primary market
perspective as IPO offerings tumbled to a four year low - Rs
12,600 crore raised by16 companies - due to economic slowdown
and elevated global trade tensions. However, a trend reversal is
happening with the benchmark indices witnessing a sharp run
up in recent months led by improved market sentiments on the
back of gradual opening up of the economy since June. Around
Rs 40,000 crore to Rs 55000 crore is expected to be raised
through the IPO route in the near future. IPOs are expected to
be on track from H2FY20 onwards led by a robust pipeline going
by DRHPs filed with Sebi said Vinod Nair, Head - Research,
Geojit Financial Services.

“Market sentiments have certainly improved in recent months as
reflected in the performance of benchmark index Sensex which
gained over S0 per cent from its March lows. Besides, investors'
interest in primary market has increased in recent times after
strong listings of recent IPOs. Further, two more IPOs launched
recently received a good amount of subscription from retail
investors. Moreover, the upcoming IPOs are well known names
in their respective verticals and have healthy ongoing business
and decent future growth prospects, Thus we do believe that
primary market would continue to gain attention from investors
of all class in the future” said Ajit Mishra, Vice President -
Research, Religare Broking




image23.png
Out of the 13 new listings on the stock exchanges so far this year,
10 made stellar debut and are now trading well above their issue
and listing prices implying a positive market environment for
1POs from well managed companies. Also the rush to make
equity capital is considered as a healthy sign since leverage is
considered as a bad business proposition for non-financial
corporate

According to the data by Geojit Financial Services, some of the
companies coming up with IPOs include UTI Asset
Management, ESAF Small Finance, Burger King, Kalyan
Jewellers, CAMS, Angel Broking, MilkBasket, Grofers, Studds
Accessories, Lodha Developers, Askash Education, Mrs Bector's
Food Specialities, Senco Gold, Flair Writing, Anand Rathi Wealth
Management, Penna Cements, Barbeque Nation, NSE, Lite Bite
Foods, National Insurance Company, Indian Railways Finance
Corporation, Indian Renewables Energy Development Agency,
Mazagaon Dock, Bajaj Energy, ISW Cements, Emami Cements,
PNE Metlife, HDB Financial Services, Apeejay Surrendra Park
Hotels, Gland Pharma, NCDEX, TCIL, Hinduja Leyland Finance
among others.
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Life insurance term plan premium

Male: 30 Years, Sum Insured- 1 crore, Cover upto- 70 Years

Aditya Birla Capital Life Shield Plan 80 12,998
Aegon Life iTerm Insurance Plan 100 9,114
Bajaj Allianz Smart Protect Goal 99 8010
Canara HSBC OBC Life iSelect+ Term Plan 99 9,284
Edelweiss Tokio Life Insurance Zindagi+ Term Insurance Plan 80 9,309
Exide Life Insurance Smart Term Plan 75 12411%
Future Generali Flexi Online Term Plan 75 9,427
HDFC Life Click2Protect 3D Plus 100 12,478
ICICI Prudential iProtect Smart 99 12,502
India First Life e-Term Plan 80 8,260
Kotak Life Insurance Kotak e-Term Plan 75 9,558
Max Life insurance Online Term Plan Plus 85 10,148
PNB Met Life Mera Term Plan 99 10,148
Reliance Nippon Life Digi Term 80 11,012
SBl Life eShield 80 15,070
TATA AIA Life Maha Raksha Supreme 100 12,980

“Exide coverage upto 60 s for age 30 yrs Source: wwwwepolicybazaarcom




