pnb MetLife

_/”l.“ﬂfb% aage badhasin

pnb MetLife

_/"ﬂ[éa}b% aage badbaein

Media Coverage Report
September 2021




pnb MetLife

%{“ﬂfb% aage badhasin

PRINT




pnb MetLife

ﬂﬂa}bﬁ{amﬁg&éﬁdéﬁa’m
No. Publication/Portal Headline Date
1. | The Hindu Business Line Term Insurance Premium Tracker September 5,
2021
2. | The Hindu Life insurance term plan premium September 6,
2021
3. | Business Standard Insurance @20: From monopoly to September 6,
oligopoly 2021
4. | Divya Bhaskar PNB MetLife - Saliency Effect of September
Covid-19 and the Insurance Riders! 20, 2021




&] pnb MetLife

_/”l.“ﬂfb% aage badhasin

Edition : Bangalore, Chennai, Hyderabad,
Mumbai

Publication : The Hindu Business Line

Date : September 05, 2021 Page: 8

Term Insu e Premium Tracker

For a 30-year-old male/female, non smoker, living in a metro city, Sum assured ¥1 crore with coverage up to 70 yrs
Max Annual Premium (¥ ;
Insurance company Plan name cox;%ge . "h‘f‘?gv inclof Gt © Set(i;:InTent
rs) erm (yrs), Male Female | Ratio (%)
Aditya Birla Sun Life DigiShield Plan 80 55 12,744 | 10,738 98.0
Aegon Life iTerm Insurance Plan 70 52 9,570 9,380 98.0
Bajaj Allianz Smart Protect Goal 99* 81 11211 9,584 98.5
Bharti AXA Premier Protect Plan 75 57 11092 9794 97.4
Canara HSBC OBC Life | iSelect Star Term Plan 80 62 12,552 [ 10,771 98.1
Edelweiss Tokio Life Zindgi+ 80 62 11,223 | 9,078 95.8
Exide Life Smart Term Edge Comprehensive 60 30 14,568 | 12,925 98.2
HDFC Life C2PL Life Protect 85 67 13,352 | 12,016 99.1
ICICI Prudential Life iProtect Smart 99 81 15628 | 13786 97.9
India First Life e-Term Plan 70 40 10,148 | 8,614 96.8
Kotak Life Kotak e-Term Plan 75 57 11,918 | 10,266 98.5
LiC Tech Term 80 40 14,122 | 11,838 NA
Max Life Smart Secure Plus 85 67 12238 | 10221 99.2
PNB Met Life Mera Term Plan Plus 99 81 12,272 | 10,384 98.2
SBI Life eShield 80 62 15,070 | 12,898 94.5
TATA AlA Life Sampoorn Raksha Supreme 100 82 13,098 | 11,092 99.1

Claim settlement ratio as per data provided by insurer

Source: www.policybazaar.com, LIC

Max Life offers additional 5% discount for 1st year for salaried customers; *Whole life available only on limited pay option; NA: Not Available
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Publication : The Hindu

‘e insurance term plan premium ealth insurance premium
Male: 30 Years, Sum Insured - €1 crore, Cover up to - 70 Years Insurername  Key features Plan names Premium (¥) ; Insurer name Key features Plan names Premium (¥)
Maximum Annuat Day Care Treatments NCB Super Premium 9,092 Option 1 per 8,861
Insurance company Plan name = m Family Floater opion e 8,265 | | DigitHealticarePlis |  Day Care Treatments Option 2 - Early Cover 7,985
Sy Care Health Health Checkups. Care with unlimited recharge 8,885 Family Floater Option Option 3 - Super care. 7,541
LIC OF INDIA Tech Term® 80 14,122 Pre and Post Hospitalisation - e 11,508
Coverage NCB Super Premium with UAR 9712 Hespital Room Eligibity
i Wellness Benefits Individual Health Guard 12,213
Aditya Bira Capital Life Shield Plan 85 12,998 Ty Cora Treabans Health ReAssure 5,590 e
R t Home : 10,69 Pre and Post Hospitalisation
Aegon Life Trerm lnsurance Plan 100 9114 Family Floater option Health Companion 9362 | epjGeneralimsirance]  Coverage Arogya Premier 1,074
Alternate Medicine GoActive 11,747 i
Bajaj Allanz Smart Protect Goal 85 10911 ::{;;‘i:;::;":’::;m .
Family Floater option Medi Classic 9,661 -
Bharti AXA Premier Protect Plan 75 11,0024 Star Health Restoration of cover Star Comprehensive 11,476 Day Care Treatments. Lifeline supreme 8,578
Weliness Benefits Young Star Gold Plan 8,380 | MEGALSERIRIEEMEA Hospitalization at Home
Canara HSBC 08C iSelect Star Term Plan 9 11605 Young Star ilver Plan 7133 Heoll Rose EBaIDty
. Activ assure Diamond 7.919 Pre and Post Hospitalisation
HoRcUfe Clderotect P Lt el Day Care Treatments Activ Health Platinum Enhanced 9074 | TATAAIG e Medicare 9,820
Aditya Birla Health | Day 1 coverage Activ Health Enhance ( Diabetes ) 17,912 Day Care Treatments
ICIC) Pk IPIRESia bl 15628 Day 1 coverage Activ Health Enhance ( Asthma ) 13,170 H
N Day 1 coverage Activ Health Enhance ( Hypertension) 19,889 < ge 12201
WdaprsiLite ETemEn 20 £260 Activ Health Platinum Essential 7478 | S UierSaSompo Ganeral Hospital Room Elgibility
kifel e - 9558 Day 1 coverage Activ Health Essential ( Diabetes ) 15,072
Rorak s it Fotakecrem pian 1 23 Day 1 coverage Actv Health Enhance (Asthma)) 11,260 Hospitalzation at Home _ Health QuBE Basic 4947
Day 1 coverage Activ Health Enhance ( Hypertension ) 16,587
e EE—— . e Raheja QBE Restoration of Cover Health QUBE SuperSaver 4,011
ital Health QuBE Cc 5.787
Hospital Room Elg Kotak Health Care-Premium 8738 Day Care Treatments Ecelweiss Health Insurance- Gold
PNB Met Life Mera Term Plan Plus 99 0212 - Onclopionatpack 1) bt —
ot Edel
Reliance Nippon Life 20 1012 Coverage Homs #133
Day Care Treatments. Hospital RW"‘. E.l}glhl\lty
SBI Life eShield 80 15,070
B Day Care Treatments Flxi Health 7,807 Day Care Treatments o 5579
Chola S General. ospi
AT e B % ) Hospital Room Etgibilty Liberty General HosplalzationatHome  Eite 10777
Hospitalization at Home Hospital Room Eligibility Supreme 11,337
Alternate Medicine Pre and Post Hospitalsation _ Individual Mediclaim Policy 12,684
4 I+ 5. D yeers - . - i Coverage
***Max Life offers adcitional 5% discount for First year e 251 degee XL, 01 of 710 Lk ving 2 3 metro ity Day Care Treatments.
Source: LIC of Indla, www policybazaatcom Hospitalization at Home
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SUBRATA PANEA
Humbai, s September
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Business Standard

Monopoly to oligopoly: Here's a
look at 20-year journey of
insurance sector

Twenty years after India's insurance sector was opened up, unshackling the control of
state-owned companies, as many as 50 private players have set up shop. Along with their
foreign partners, private players have brought about a sea change in the product offering,
distribution and underwriting processes, and services levels.

Yet, India's insurance penetration needle has not moved much (see chart). The reasons for
this include lack of financial literacy, affordability of premiums, complex products, skewed

distribution and, to an extent, customers seeing insurance as a ...




